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The good old days:
the magnificent role of the mass media

The media system used to be
really simple: Mass media on the
one hand and personal media on
the other hand.

Mass media as a marvellous
source of information and
entertainment.

Made us feel part of communities
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Likes nationalism's utopian elements

Facilitates the

malntenance -1am probably the only one writing about nationalism who doesn't think it ugly,
1 says Benedict Anderson. In 1983 the professor at Cornell University, New York,
an_d ConStrUCtlon wrote one of the most read books ever on nationalism, “Imagined Communities:
of |mag|ned and Reflections on the Origin and Spread of Nationalism”. At the international
o literature festival Kapittel (Chapter) in Stavanger he had a good half-hour free for
real communities an interview.

One of the main points in
Anderson’'s book is that
nations are imagined
communities. Imagined
because never - not even in
the smallest nations - can
one know all the members
of the nation. A nation is, in
amanner, a Utopian
community. Anderson
attaches importance to
modern communication, by
way of books, the telephone

A U and more recently radio and
Bapedit podssm s s islondly o bk Intgned Communiles <1047/ g conition for the
Foto: Chen Cheng-Chang, Tapei Times existence of a national
community. How could we otherwise even know about each other?

The nation was the main theme for the literature and free speech festival, Kapittel 05. The
questions which were posed in the debate were: What does it mean to belong to a
nation? In the 21st Century do we still need a national state with which to identify ? How
deeply ingrained in us is the feeling of nationality, patriotism, chauvinism and nationalism?
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The good old days:
the magnificent role of the mass media

Adorno and Horkheimer on the one
hand: the deception of the masses,
or rather people as active agents in
their own duping.

The ritual role of mass
communication — relies on

. . . SR E [N o
audience identification and L
i INTO THE AIR
recognition.

Mass communication is
not inferior to interpersonal
communication!
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The participatory turn

Are we approaching the end of the
proffesional mass media system?

NQO!

But yes, we are witnessing a
participatory turn.
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The participatory turn is:

“a story about community and
collaboration on a scale never seen
before. It's about the cosmic
compendium of knowledge Wikipedia
and the million-channel people's

network YouTube and the online You-
metropolis MySpace. It's about the ==k
many wresting power from the few and -—
helping one another for nothing and ST NS
how that will not only change the Yo el e eton .

Welcome to your workd.

world, but also change the way the
world changes” (Time Magazine,
20006).
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The participatory turn

“These new forms . . . enable firms to
harvest external knowledge, resources,
and scale that were all previously
impossible. Whether your business is
closer to Boeing or P&G, or more like
YouTube or Flickr, there are vast pools
of external talent that you can tap with
the right approach. Companies that
adopt these models can drive important
changes in their industries and rewrite
the rules of competition”
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The participatory turn

”What the Web2.0 revolution is really
delivering is superficial observations
of the world around us rather than deep
analysis, shrill opinion rather than
considered judgment. The information
business is being transformed into the
sheer noise of a hundred million
bloggers all simultancously talking
about themsevels. (...) Instead of more
community, knowledge, or culture, all
that Web2.0 really delivers is more
dubious content from anonymous
sources, hijacking our time and playing
to our gullibility”.

how today's internet is
killing our culture

andrew keen

Recommended comment by Lawrence Lessig
http://www.lessig.org/blog/2007/05/keens_the_cult_of the amateur.html
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¥ RE: Krigen mot terror = Krigen mot & 93
ALLE

Bral anbefalinger

Skrevet av Lege 05.05.2008 kl. 08:40

ALLE disse overskriftene du refererer til har kommet til ETTER at
‘krigen mot terror’ startet, Det er ingen tvil om at kng mot terror
oker nivd 2v terrorisme.

Du nevner en del tifeller 2v terrorisme her, blant annet utfert av
tyskere og engelskmenn. Hvilket land mener du man ber g3 til krig
mot?

Per Sandberg og resten av FRPs intoleranse er den stgrste
trusselen mot et godt, varmt og inkiuderends norsk samfunn.

Iyttinnlegg  Svar pd innlegg  Varsle
¥ Eklzrte krig mot Tyskland & 21
Skrevet av Frolic 05.05.2008 Kl. 08:47 Bral anbetalingar
Pussig nok var det Storbritannia og Frankrike som erklarte
krig mot Naz-Tyskland ogs4, s§ de hadde vel ogss skylden
for spredningen av nazismen?
Iyttinnlegg  Svar piinnlegg  Varsle

¥ RE: Eklerte krig mot Tyskland &, 15
Skrevet av NEXT 05.05.2008 ki, 09:13  Bra! anbefalir

DOHI

Storbritannia og Frankrike har el ikke skyld i nazi
spredning!

Selv om de ekriarte krig p3 Tyskiand.

hvor i allhverden har du den logikken fra ?

Dessuten er det mye mer komplisert enn slik du
fremstiller det.

Det som skjedde var at Tyskland angrep Polen, og UK

hadde p3 forh3nd advart Tyskland om at hvis de angrep
polen ble det krig.

The participatory turn — WHY?
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Participatory turn:
Technological development

”Technologies are not mer exterior
aids but also interiro transformations
of consciousness, and never more than
when they affect the word” (Walter J.
Ong).

The participatory culture that has
emerged over the last few years is
inevitably connected to the
technological development

< Improvements in capacity
(broadband, storage, speed)
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Participatory turn:
Easy to use social software

Livedournal has been online since
April 1999, Blogger since in August
1999, deviantART since August
2000, blink.no since February
2002, Fotolog since May 2002,
WordPress since March 2003,
MySpace since July 2003, Piczo
since January 2004, Flickr and
Facebook since February 2004,
MSN Spaces (now LiveSpaces)
since December 2004, YouTube
since February 2005, Underskog
since November 2005, and Nettby
since September 2006 .
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Ever since we started
; 9geHing married and
buying houvses , my girl-
y .pr,zm?; and T don't laug
much anymore.

we mosty just complain.




Particip ato

Digital network

media comply with
personal, social and
creative desires
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e European research project to enable
socia 1 chan non-professional
users to co-create networked applications and
experiences with user-generated content

Startpage | Abouttheproject | AboutUs | Documents = Media | Navigation | Export  MyAccess

Public Website > Home > Project i Page

Project Overview

CITIZEN MEOWA is a collaborative research project which unites leading creative and technology experts from across Europe on
research, development and validation of AV systems to enable multiple non-professional users to co-create networked applications
and experlences based on their own user-generated content. In this project new ways are Investigated on how 10 exploit the huge
amount of ways 1o in their daily lives and how technology will enable social change
1o strongly involve users for co-creating networked applications. This work will infroduce new concepts that may modify the role of
stakeholders in the classical value chain for content delivery.

To this end, applications, senices, systems, infrastructure, technology and architectures are developed based on a user-centric
approach. The goal is to enable any user at any location with any device to consume, author and publish his own content towards a
networked AV system.

Based on user-generated media recorded by different users at different imes, an open and flexible architecture will be proposed that
creates a novel networked application or experience each time a user uploads new content, The underling Infrastructure hides the
complexty of content handling for the end user by supporting trans-coding of formats, customization and ming of personal and private
content To facilitate co-creation by multiple non-professional users based on their own user-generated content, the AN systern has to
be able to handle a massive amount of user-generated content in different formats in real time, annotate and store this contentin huge
databases, search, retrieve, process and render all these pieces of user-generated content to create a new exoerience. Combined with

gy for and easy and user Interfaces, this will lead to appealing new applications.
To build successful applications that assure strong user invalvement to co-create the application by uploading their user-generated
content, user-centric design metnods are used. Enc-to-end service delivery, network and operational scalability are considered over
converged broadcast and IP communication networks, over mobile and fixed access networks to heterogeneous terminals in and
outside the home.




A participatory turn long predicted

”[t]he technologies used for self-

expression, human intercourse and O"ﬁcwﬁ“ﬁaﬁagof
recording of knowledge are in Fréedom
unprecedented flux. A panoply of el e Sok ot
electronic devices puts at everyone’s
hand capacities far beyond anything
that the printing press could
offer”(Ithiel de Sola Pool in 1983).
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Why there is no need to worry?
Interaction

Mediated interpersonal forms of
communication - "real” interaction

VS.

Mass communication — "quasi-
interaction (Horton and Wohl)
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Why there is no need to worry?
Interaction

“But quite apart from the dubiousness of its functions,
radio is one-sided when it should be two. It is purely
an apparatus for distribution, for mere sharing out. So
here is a positive suggestion: change this apparatus
over from distribution to communication. The radio
would be the finest possible communication apparatus
in public life, a vast network of pipes. That is to say,
it would be if it knew how to receive as well as to
transmit, how to let the listener speak as well as hear,
how to bring him into a relationship instead of
isolating him. On this principle the radio should step
out of the supply business and organize its listeners as
suppliers. Any attempt by the radio to give a truly
public character to public occasions is a step in the
right direction.”
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Why there is no need to worry?
Participation

Audience participation used to be
formatted: non-professional
participants expected to meet the
requirements of the mass media
format.

A participatory turn implies citizens
are given a number of opportunities
to take part in mass mediated
discourses.

Less editing, formatting and control
with audience expressions.

Participation # interaction
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Why there is no need to worry?
Social integration

Participation # interaction

As the interactional roles and
relationships differ between
interpersonal and mass mediated
forms of communication, the ritual
significance is also likely to differ.

Mass communication is an
essential part of the symbolic
process of constructing and
maintining reality and the
representation of (sometimes
illusory) shared beliefs.
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Daglig mediebruk: Hovedtall Norsk mediebarometer 2007

Figur 3. Andel av tid brukt til massemedier en gjennomsnittsdag som gar med til ulike medier. 2007.
Prosent

Fernsyn, 38 prosent

Tegneserieblad, 1 prosent

Radio, 20 prosent

Internett, 16 prosent

Tidsskrift, 1 prosent

Boker, 3 prosent
Ukeblad, 1 prosent

Plate/kassett/CD/MP3/lydfiler, 10 prosent
Avis, 7 prosent

VHS/DVD/harddisk-
opptaker, 3 prosent
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Tabell 1. Andel som har brukt ulike massemedier en gjennomsnittsdag. 1991-2007. Prosent

Avis  Fjern- Radio Plate/  Uke- Bgker Tids- Tegne- Hjemme- VHS/DVD/ Inter-
syn kassett/  blad skrift  serie- PC  harddisk-  nett

CD/MP3/ blad opptaker

lydfiler

1991 84 81 71 43 21 24 18 1 = 10

1992 84 80 65 38 20 21 14 10 o 10

1994 85 82 67 44 22 18 16 9 1 11

1995 84 84 66 38 20 19 16 11 9 8
1996 82 82 59 37 18 19 16 10 12 9 i
1997 84 84 61 41 17 17 15 9 13 9 7
1998 81 83 59 42 16 18 14 9 17 8 10
1999 81 84 60 44 15 19 15 9 21 9 18
2000 77 82 57 50 17 20 14 9 25 10 27
2001 78 85 56 47 14 22 13 8 33 9 35
2002 77, 85 58 49 16 23 14 7 31 10 35
2003 77 84 58 45 16 23 13 7 36 9 42
2004 75 83 58 47 17 23 12 8 36 10 44
2005 74 85 55 45 16 25 1" 7 47 9 55
2006 74 83 54 43 16 24 1 7 51 10 60
2007 72 82 53 43 14 23 11 7 56 11 66
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Tabell 2. Tid brukt til ulike massemedier en gjennomsnittsdag. 1991-2007. Minutter
Avis  Fjern-  Radio Plate/  Uke- Bgker Tids- Tegne- Hjemme- VHS/DVD/ Inter-
syn' kassett/  blad skrift serie- PC  harddisk-  nett
CD/MP3/ blad opptaker
lydfiler
1991 39 114 106 40 8 14 6 3 o 8
1992 39 108 91 32 7 13 5 3 s 7
1994 39 113 96 38 7 1 5 3 10 8
1995 40 124 99 31 6 12 5 3 9 5
1996 38 117 84 30 6 12 5 2 11 7
1997 36 119 87 36 5 10 4 2 12 6
1998 34 119 83 33 5 10 4 2 13 6
1999 33 141 93 34 5 1 5 2 18 7 .
2000 34 138 84 46 5 12 4 2 21 i 18
2001 31 156 95 43 4 12 3 2 27 7 21
2002 31 146 87 42 5 14 4 2 2 8 22
2003 32 141 91 42 5 12 3 2 35 8 30
2004 30 142 80 41 5 12 4 2 34 9 33
2005 29 147 84 39 5 15 3 2 46 8 44
2006 29 148 83 41 4 14 3 2 50 g 53
2007 29 152 80 40 4 13 3 2 58 1 62
' Sparreteknikken for tid brukt til radio og fjernsyn er endret fra 1999. Se vedlegg 1.
SINTEF marika.luders@sintef.no

Conclusion

Yes to an increasing focus on user-generated content and
initiatives to invite the audience as co-producers of content.

BUT, that is not the only, or not even the most successful
strategy for the future:

WHY NOT FOCUS ON WHAT MASS COMMUNICATION
HAS ALREDY PROVEN TO BE GOOD AT?

Provide stories for imagining and enacting social
worlds.
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